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Ethnography / Ethnographic Research 
 
Ethnographic research is the study of people and culture. Methods looks to explore people’s behaviour beyond the surface, offering deep 
insights into the relationship between what people say, what people do and what people say and do in comparison. Ethnography 
uncovers underlying needs and issues and creates new opportunities. 

What is the Service 
 
Ethnographic research covers a mix of research techniques such as interviews and observations to develop knowledge and 
understanding of people’s underlying beliefs, motivations, needs and habits. We use audio, video and photography to capture rich 
insights from the field and to communicate and share findings with the team and stakeholders.  
 

What can it do for you  

 
Ethnography encourages a people-centred focus to identifying problems, solving challenges and validating solutions and concepts. 
Ethnographic research can help you to identify new potential business opportunities by understanding the people who use your service 
and related offerings.  
 
Ethnographic research is a valuable approach for gathering deep insights into people’s behaviour in order to create meaningful and 
innovative experiences and services.  
 

Service Features 
 

1. Ethnographic research methods (including observations and interviews) 

2. An open mind for exploring the problem space 

3. Identify needs, motivations and pain points 

4. A holistic view of service offerings and user journeys 

5. Uncover underlying needs and issues 

6. Develop potential business opportunities by understanding users of your service 

7. Validate problems and strategic direction 

8. Audio, video and photos 

9. Develop recommendations and design criteria 

10. Encourage voice of user research and a people-centred focus 

 

Service Benefits  
 

1. Get knowledge on your user groups, target groups or customers 

2. Gather rich insights into natural behaviour, habits, motivations and aspirations 

3. Get knowledge on people’s interactions with contexts and surroundings 

4. Understand key questions to answer in Discovery and Alpha 

5. Identify main organisational challenges at an early stage 

6. Align service offers, innovations and investments with needs of people 

7. Create valuable and meaningful experiences and services 

8. Align business capabilities and organisational structure with people’s needs 

 



   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
  



   

 


