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Microsoft Relationship Highlights

2022 Microsoft
Partner of the Year

Winner

VISIONET ‘ B Mi

Finalist
Microsoft Partner
of the Year

Microsoft | x
Partner | ”"

B¥ Microsoft

2023 Microsoft Partner

of the Year Awards Winner

Pakistan & United Arab Emirates

2021/2022 {5
CIRCLE.

for Microsoft Business Applications

Honored by Microsoft for
achieving outstanding
sales growth and
innovation

Visionet Group achieved the prestigious
Microsoft Business Applications 2021/2022
Inner Circle award and earned a place among
the most elite Microsoft Partners in this space.

HE Microsoft

Solutions Partner

Business Applications

Innovation. Simplified.
www.visionet.com

BM visioNET
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Microsoft Dynamic
Customers Customers

Visionet Global contribution of

100+ marquee
brands

to the Microsoft Ecosystem

202172022
icroso 2023/2024 _|IRCLI
lz?grzsn't\:: of theft Year !NMN‘EEBR . .!.-P:JMI\.:'!EEmswﬂl;l
° ° or crosoft Business pp\cat\ons 2022/2023
Finalist PRESIDENT'SCLUB | INNERCIRCLE



Visionet Marquee Industry Solutions & Accelerators
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Some Of Our Clients
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Industries we

Impact

\

Retail and
CPG

We enhance retail and
CPG efficiency with
omnichannel, data
analytics, and supply
chain expertise for
seamless, hyper-
personalized
experiences.

Telecommunications

Leveraging our deep expertise in
Telecom BSS and OSS systems,
we enhance digital presence,
streamline operational
experiences, and deliver hyper-
personalized services. Our
telecom expertise ensures that
businesses meet the evolving
demands for sustainable growth
and superior customer
satisfaction.

Manufacturing
and Distribution

We propel manufacturing
and distribution firms with

Insurance digital transformation,
We transform the focusing on smart
insurance industry with manufacturing, product
digital solutions, innovation, and visible
enhancing operations, supply chains, optimizing
customer engagement, operations and customer
and growth through data experiences.

insights and omnichannel

strategies. ‘

S

Food & Beverages

Our solutions enhance supply
chain management, enable
D2C commerce, and utilize Al
for demand forecasting,
modernizing operations for
robust, data-informed
decision-making.

Banking
and Financial Services

We enable banks and
financial institutions in digital
transformation, enhancing
customer experiences and
operational efficiency with
innovative technologies.

Pharmaceutical
and Life Sciences

We help our clients with demand-
driven supply chain management,
compliant manufacturing, and
omnichannel strategies, enhancing
efficiency, compliance, and
customer engagement.



Visionet Extensibility Framework

EXYs/aHANA
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Digital Customer Commerce Sales  Customer Finance Supply Chain  Field

Contact Center Insights Service Management Service
Azure OpenAl Partner Emerpnse 3rd-Party Legacy ERP
Aufomaﬂon Service Ecosystem SaaS Solutlons Systems

‘ Visionet Copilot
Success Kit

Unified
Operations

i Power
Bl

. Center of
Lot Excellence Omnichannel
Power v
Pages &
1 Intelligent
‘ 1 ) . Automation
Power Platform Copilot Studio
Dataverse g Adoption Adoption
p’ . Insights
Automate Security
& Compliance
Al .
‘ Builder Intelligent

Self-Service

i

We believe Power Platform is a single Al-Powered platform for
everyone to build connected solutions, not siloed solutions
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Human-led Agentic Adoption across Customer Engagement Apps QIVISIONET

Engineering. Simplified.

wevy Pers.:,,,as

Human + Agentic Al Collaboration:

Jeles Empowering the Next Generation of CRM Users

Operations

Sales

Engineer
Customer

Success Mar.

Marketing
Manager

Sales Dev.
Rep (SDR)

Customer
Service Agent

Visionet
Systems Inc.

Top Tier Partner with Across
Industries Experience

' D

Sales Agents: Working Together & Independently Across the End-to-End Sales Lifecycle Operations

Human CRM
Users

Agentic Al

Intelligent agents
automating tasks,
providing insights,
and assisting
users.

Field
Technician

Account
Executive

_|_

Sales, Service,
Marketing Teams
leveraging CRM
for customer
interactions.

X
Leader

Sales
Manager

Seamless Collaboration &
Integration within Dynamics 365

4

trusted co-pilot—executing
where confident, advising
where uncertain.

Microsoft Al Powered Dynamics CRM Apps

@)’ Customer Service < Marketing
N

' Project Operations ® Contact Center

decision or suggestion
was made, fostering
trust.

S ? Empowered CRM Users
B | © | & | @ | @ 9 "
) . ) ] You remain in the Transparency by Governance &
ACCDU!'IT RFP Agent RFI Agent Sentimental | Automation Analytics Communication | Compliance driver's seat. design. guardrails.
Executive Agent Agent Agent Agent Agent Agentic Al acts as a Users can see why a Visionet ensures every

Agentic Al agent follows
enterprise policies, data
controls, and CRM role
permissions.



Microsoft Business Application Solution Ecosystem
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Dynamics 365 - Customer Relationship Management

The sales module provides the following

Sales Automation

capabilities:

* CustomerOnboarding .
* LeadScoring .
* Leadto Opportunity Lifecycle .
* Opportunity to Quote Lifecycle .
* Orderto Cash Cycle .
e Contract Management .
* Product Catalog

Customer 360 & Interactions

Note: Visionet can

Configure, Price & Quote

The CPQ module provides the following
capabilities:

Product & Pricing Catalog
Product & Pricing Templates
Pricing Rules Engine
Automated Quotes
Contract Management
Guided Sales Processes

rovide e-Con CP

Marketing Automation

The service module provides the
following capabilities:

* Marketing Landing Pages

e Campaigns

* Segmentation & Journeys

* Consent Management

* Email Broadcasting

* Event Management

* Event Pricing Accelerator

Power Platform

The Power Platform provides the
following capabilities:

Low-code no-code apps
Robotic Process Automation
Workflows Automation

Al Bots/ Virtual Agents
Power Portal / Pages
Insights

700+ Apps connector

Implementation review and
r mmendation for the future.
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Dynamics 365 Customer Insights For Marketing

Microsoft Dynamics 365 Customer Insights for Marketing offers a wealth of advanced functionality to help build and maintain customer relationships. The following

customer journey shows the full capability of Dynamics 365 for Marketing that will cover comprehensive Marketing Management functionalities.

Marketing Journey
Mapping Customers Upsell/ Cross Sell
Customer —_— Campaign
Segmentation — ¢ a AR Monitoring
- - - . -
’/:f ~~\\ Campalgn Load ,’,' sl
;\!_’ ~ Broadcasting

Nurturing ,/
| P

N .
v Campaigns
\ ROI
Y
’ o*
.. [}
* F\____—’? o
Respond to; Customer Profiling
. e Surveys Consent/
Marketlng Team * Promotions Preferences Marketing Managers

* Mass Marketing

Audience Management Offer Management QAN 2N Approvals And Workflows Promotion/ Survey
. Management
Customer Insights

. . Campaign Execution & .
Campaign Segmentation Menitoring Mass Marketing

eelE Capt Opt-in/ optout
Realtime Campaigns apture Lpt-in/ optouts
Response




Dynamics 365 Customer Insights Journey

@Je)
AW

Engage customers in

real time

Orchestrate real-time
customer-led journeys

Design customer-led
experiences

Deliver seamless
experiences across digital
and physical channels

Build customer
loyalty

Design end-to-end
customer journeys

Improve customer
communications

Nurture leads and accounts

Turn event, meeting, and
webinar attendees into
loyal customers

Personalize Customer
experience with Al

Create engaging content
enhanced by Al

Improve marketing
effectiveness

Act on a 360-degree
understanding of the
customer

Unified and

adaptable platform

Unify and share customer
data more securely

Comply with regulations

Easily customize and
extend the application
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Marketing

4 Adjust
- A/B Testing

- Inbound vs. Outbound

- Audience Alignment 5 Expand
- Unsubscribes - Websites
- Social Media

- Auto Segment Routing
- Monthly Newsletters

Analyze

- Digital Footprints

- Traffic Capture

- Lead Scoring
Content Heat Maps

Deploy

- Scheduling & Readiness
- Validation & Testing

- Go-Live

- Monitoring
Prepare

- Marketing Charter

- Audiences

- Content Generation
- Tactic Alignment



Dynamic 365 Customer Insights & Event Management

1

\_
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Portals or Searching and Reporting
Website
Quick Find Advanced Find Dashboards & Reports E>'<port & analyze Power BI
Charts with Excel online
Marketing forms
‘ Leads Contacts Accounts
Marketing Pages
Lead Marketing source Lead Scores O SN S Data Protection Vendors Sponsors
Marketing source P
websites
o 4 \ (
Subscription L .
ead Scoring Models A .
Center g Subscription Center Segments Social Posts
Conditions & Actions Grades \
Event Websites 'a . .
. J Marketing Emails CustomerJourneys
4 \
Event H
Registrations LinkedIn LeadGen Dynamic content Designer/HTML Targ:zg;n;;ntor Minimum Consent
\_ v, , o
User Profiles Form submissions Preview A/B Testing Segments & Suppression Segments
( Customer ) - J .
Voice 4 Internet Marketing h Events
Preliminarie Agenda Organize Promote Launch Post Event
Surveys Marketing Forms Marketing we bsites S
Survey Marketing Pages Redirect URLs Event Type Sessions Passes Financials Sponsors
distribution \ / Building, Rooms,
. Event format Session Tracks Event Registrations Event Surveys ? ’
(" Marketing Content ) € g Layout
Survey
Website &
Schedul Speak Check-i S R . R
=ROTEES Files & Videos Content blocks cnecuie peakers ecicns HIVEYRESpOnses Registration form
Leglie \ Keywords Personalized pages ) Hotels, Room Allocations, Room Reservations Event Vendors
Reports Marketing Templates
Journey templates Email templates Page templates Form templates Segment templates Activity (call, Task, Appointment Templates

D365 Marketing

App
Modern Ul

Mobile App

Outlook App

Web Client

Outlook Client

Email & Appointment
Tracking

Power Apps

Model Driven

Canvas

Microsoft
Teams

Web API

c

Contactinsights

Lead insights

Lead scoringinsights

Insights & Analytics

Account insights Segment insights

insights

Customer Journey

Marketing page Insights

Marketing form insights




Overview Technology

The Dubai Police Force (Established in 1956) * Dynamics CRM 365

is the 17,500 strong police force for the o Sales

Emirate of Dubai, in the United Arab Emirates. o Service

They come under the jurisdiction of the ruler o Marketing

of Dubai, and they cover an area of 4,114 * Sprinklr Social Media
square kilometers & a population of 2.8 * Forms Pro - Surveys

million people.

Problem Statement:
Dubai Police need to manage interactions with current customers. The desired approach of CRM is to compile
data from a range of different communication channels, including a Dubai Police website, telephone, email, live
chat, marketing materials and more recently, social media, in addition to criminal/traffic records history to cater
the need comprehensively.

Project Scope

Dubai Police would like to implement fully integrated CRM solution in order to link all channels through one
platform that ease the use of processes.

Dubai Police needs a comprehensive, centralized and unified CRM platform to fulfill their requirements that
can re-engineer customer journeys & automation.

Services Provided:
Systems Limited provided following im plementation services:

Customer 360 View Marketing & Communications Single Sign On

Omni-channel Capabilities Customer Segmentation Auditing Framework
________________ Event Management Access & Control Management
Case Management _ _ _ _ _ _ _ __ _______ Document Management

Survey Management Reports & Dashboards (Analytics)

Sales Process for selling

Call Center Management S
Dubai Police products - ---------------

Request Management
Knowledgebase Management _ _ _ _ _ _ _ - _____ Integration - API Layer

Service Level Agreement Integration with internal & external systems
Notification Framework
Workforce Management

Social Media Management
Artificial Intelligence

Seamless CRM system complying with all the requirements of managing customers, sales, customer
service, and marketing though multiple channels including social media. The implemented solution is
fully compliant with the existing ecosystem and provides faster data access, reliable, controlled system,
and tracking capability.

Services

Discovery & design
Implementations and integrations
o Dynamics 365

o Social Media Listening & Case Govermment
o Alusecases

Support and enhancements

Dynamics 365

Microsoft
Dynamics 365

N\ -sprinklr
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