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Harness the online selling
hyperdrive with Digital

Commerce Transformation
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Wipro Digital Experience

* Build, develop and manage
customer experience from strategy,
to design, to optimization, across
every channel and touchpoint, with
expertise in every domain —
creating a seamless experience
across the customer lifecycle.

» Take a design-led approach to
customer experience, informed by
Wipro’s established engineering
heritage and supported by its
command of next-gen technology,
w ith the stakeholder’s needs at the
heart of everything.

* Tap into Wipro’s alw ays-evolving
ecosystem of strategic partners,
ventures and acquisitions, as w ell
as more than 1 million freelance
experts through Topcoder — for
best-in-breed technology and
industry leading know ledge across
the entire journey.

We deliver experience services throughout the digital journey.

* Defining the vision * Reaching, * Enabling * Transforming and * Disrupting
for market-leading understanding and organizations to optimizing traditional business
experiences and delighting create customer service models,
platforms, stakeholders, personalized, w ith transforming
orchestrating optimizing interconnected process customer
integrated journeys marketing journeys, across automation, experiences and
for customers, initiatives, content established and intelligent creating new
employees and and new channels, with document revenue streams
business partners. e-commerce, and a processing and w ith learnings from
defining design-led data-driven early adopters.
opportunities for approach. decision-making.
the future.

Recognized as an industry leader:

Gartner

Wipro placed as a
“Leader” in Gartner
Magic Quadrant™ for
Data and Analytics

AVASANT

Wipro placed as a
“Leader” in Avasont
Digital CX and CRM

=IDC

Wipro positioned as
“Leader” in IDC
Marketscape Worldwide
Retail Commerce Platform

* -
1SG oo

Wipro placed as a Digitd
CX Services “Leader” in
ISG Provider Lens Digital

Puimlmans Calitican ~ad

FORRESTER

Wipro placed as
“Leader” in The
Forrester Wave™ for

appian

Wipro won Appian
partner awards for
Business Impact, Value
Partner Reveniie
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/Eerest Group

Wipro recognized as a
“Leader” in Everest Group
PEAK Matrix™ Digital

Interactive Fxnerience

=IDC

Wipro positioned as a
“Leader” in the IDC
MarketScape Worldwide
Customer Experience

FORRESTER

Wipro placed as
“Strong Performer” in
The Forrester Wave™

for Diaital Product

@ reddot design award

Wipro won Red Dot design
awards for Corporate
Identity, Spatial

Wipro (Journio platform)
won iF Design Award for
outstanding design and

LQ‘-"-'a
2

Wipro won honorable mention
from International Design
Awards for helping innovate,
adapt and launch a alobal



Digital Commerce Practice

Wipro Digital Commmerce practice is more than 20 years old matured, and our team works across the latest
technologies & complex architectural needs of the modem-day enterprise — headless commerce, micro-
services, composable commerce, cloud, Web/ Mobile, device commerce, persondlization, analytics, and
others to keep them chead of curve.

Our expert team is comprised of:
e 10,000+ Commerce Consultants
e 2000+ Certified Consultants
e 155+ Active customer engagements
e 20+ years of strong OEM relationship & experience across products
e 1200+ UI/UX engineers
e 550+ strategic designers
e 1450+ certified SCRUM Masters
e 50+ Agile Coaches
e 50+ multi solution T/Pi shaped engineer
e Digital Academy for building T & Pi skills

Our Service Offerings

Wipro’s umbrella of digital commerce and moarketing solutions includes digital strategy consulting,
eCommerce platform implementation/ migration/ support, CX portals, order management solutions, self-
service portals, custom solutions. We understand customer needs, design experiences, and deliver digital
products throughout the Customer Experience journey. At the core of our execution, lies innovation-led
customer experiences that help enterprises readlize their strategic vision and empower their business
growth for future-proofing their existing investments. As a strategic partner to global leaders in retail,
wholesale, fashion, consumer packaged goods, hedlthcare, financial services, and manufacturing, we
provide digital commerce solutions across segments (B2B, B2C, D2C) and cross-channel touchpoints that
help our clients to leap into the digital era. Wipro has helped some of the largest companies in the world
achieve measurable business value through process transformation in such industries as oil and gas, retail,
CPG, finance, life sciences and manufacturing, to name a few.

¢ Commerce Strategy & - Maturity Analysis - Storefront / web site - Experience Driven - Agile AMS -

Roadmap - Digital Evolution development Commerce Seamless Dev & Ops
» Omni Channel Roadmap - B2B & B2C « Configure, Price & - Performance

Strategy - Platform Governance transformation Quote Optimization (Peak
- Digital commerce . Site Architecture - Omni-Channel « Subscription Season Tuning)

transformation - Hardware Sizing Management Commerce « Infra & App Support
- Value Realization - Setup and Installation - Legacy Platform - Microservices; (Cloud / On premise)

consulting Migration Headless Commerce « Process enablement
- Technology strategy - End Customer - Connected Commerce

& platform selection Engagement . Commerce as-a

+ Multi-site Service
management
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Key Technology Partners

We are partnered with some of the world’s leading platform providers like

SAP Commerce

Adobe Commerce

HCL Commerce

Salesforce Commerce Cloud
Oracle Commerce Cloud
Vtex

Commercetools

Shopify

We help our clients across the online sales value chain

c
‘& - v
i oo e K2 -
s Market Lead Quote Order to
; to Demand to Opportunity to Order Invoice
o
£
S
2
2
5
1. WEB 2. CUSTOMER 4. PRODUCT
CONTENT MANAGEMENT MANAGEMENT
MGMT
+  Account management Catalog Management
- Access management Product content authoring
+ Web layout Offers, promotions. + Pricing
Ul Design Channel-less CRM - Product Actiration
Headless Ul Selfsenice CRM Inventory Management,
Page builder - Allntegration Data driven product
. Inteligent Contert: Social media integration development
- £ Seniices P - Asasenice models
S5 Content recycling
S o &reuse
o c
25 DA 3. PARTNER
il MANAGEMENT 5. Al PRODUCT
- Vendor On-boarding DISCOVERY
Contract Management
Partner storefront +  AlSearch Engine
Product management - Albased personalization
A
Incentive model innovation ez
management
Selfsenvice portals
PRM tools
14 MARKETING & CONTENT OPS
o
5 + SEO Optimization, Digital’ social campaigns
] Producttag managem Recommendation, cross-sell, Upsell via
@ Promotion Managemer
& Web content authoring, cross-

$  #

Fulfill
to Measure

Invoice
to Cash

6. ECOMMERCE
- SAP CX, Adobe Commerce, Commerce
tools, Intershop, Shopify Plus

Commerce models- Social commerce, Live

commerce, Subsciption commerce
B2C, B2B, D2C Channels

- Augmented reality integration
Device Commerce

+ Voice search and chatbots
On-site personalization
Headless and AP| driven commerce

7. MARKETPLACE

- Vertical marketplaces
Blockchain & Cypto
Omnichannel selling

8. OMNICHANNEL

POS/ Kioskintegration
Omnichannel commerce
Omnichannel customer joumeys

- Social selling

+ Touchless transactions

BUSINESS OPS

Partner Ops
Marketplace Management

+ Vendor On-boarding
Payout Management
Contract Management

Employee Support
Command service centers

Procure to Deliver &
Pay Install

9 CcPQ

Custom development
Front end

Integration with commerce:
Product evaluation
Machine leaming in CPQ
Intelligent decisioning

Record
to Report

v

Manage
to Resolve

12 POST PURCHASE

SERVICE

Returns & refunds management
Loyalty management
Product registration

= Wananty management

Realtime tracking.

- Touchpoint integration for receipt

10.0RDER MANAGEMENT

Omnichannel orders

Integrated fuffiment

BOPIS/ BOPAC/ BOSIS

Split order management
Marketplace integration

Real-ime data collection

Order management automation
Micro-fulfiment centers

Improving demand forecasting and
planing

Sales Op:
ler Ingestion,
Payment Fraud Operations
Risk compliance
Social media sales

Customer Success Stories Delivered by Wipro

and return— digital and physical

Brand Advocacy

- Loyalty Management C
Leaming management
system

Return to
Refund

Q

Service
and Expansion

CX Consulting Services

13. CUSTOMER SUPPORT

Self Care
Senice Support Request
Omni-channel support
Booking/Appointments
Customer self-senice
Customer jourmeys
Improving content and knowledge
delive

- Agent empowerment — Customer
360

Chatbots and Voice
Proactive customer senice
Distributed support teams
Sunvey/Feedback

VoC

ervice Ops
Retu anagement
Customer Support, Agent Experience
Customer feedback moderation
Help Desk, Gase Management,
Chat/VR

Wipro has worked with global customers to help build their business case & chart their Commerce journeys.
We have transformed brands across commerce landscape.

Below is a snapshot of some of our key client engagements:

o Direct sales revenues: Leveraged seller network, market, and technology ecosystems to create anew
revenue channel for a US tech giant that increased the reach out to end customers directly, helped
build the brand loyalty and provide fit for use products.

o Marketplaces: A marketplaoce model offering configurable solutions fulfilled by dealers was
envisioned to provide a unified buying experience for a technology giant that Increased

engagement by 400%.

Pg. 5
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Microservices: We transformed the entire platform strategy for a multinational retailer
from a legacy on premise monolithic ecosystem to a microservices driven cloud-based
platform to achieve scalability, performance and bring about complete transformation.

Configure price quote: We helped a European telecom giont to digitize e2e quoting and ordering
journey with a composable CPQ solution for fixed and dynamic product bundles. Improved Q2C lead

time by 40%.

Self-service and low touch ordering: Transformed e2e O2C process for an Oil & Gas Major
enobled by process oautomations, performance Improvements & streamlined
communications translating to increased revenue and significant cost savings.

Martech: Delivered on integrated brand engogement and D2C selling platform for a
multinational Home appliances company focused on hyper personalization & cross device
analytics to enable target campaigns & personalized journeys achieving 1M new customer
acquisition & 50% Increased sales revenue.

Omnichannel: We implemented A single unified B2C and B2B commerce platform with
omnichannel capability for a multinational conglomerate. ‘Headless’ commerce to provide
seamless user experience on all channels across presales, sales and aftersales, all served
by a single platform. Provided a focused functional area to the local marketers to manoge
customer touch points.

Aftermarket sales & support: Upgraded the ecommerce platform for an American
automotive aftermarket service chain from the legocy platform to a robust, scalable
commerce aftermarket solution for B2B and B2C.

Copyright © 2024 Wipro. All rights reserved.
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About Wipro Limited

Wipro Limited (NYSE: WIT,
BSE: 507685, NSE: WIPRO)
is a leading technology
services and consulting
company focused on
building innovative
solutions that address
clients’” most complex
digital transformation
needs. Leveraging our
holistic portfolio of
capabilities in consulting,
design, engineering, and
operations, we help clients
realize their boldest
ambitions and build
future-ready, sustainable
businesses. With 250,000
employees and business
partners across more than
60 countries, we deliver on
the promise of helping our
clients, colleagues, and
communities thrive in an
ever-changing world.




